Research and Design of the Order Management SystemsBased on the Customization by 任思轶
学校编码：10384 
学号：X2009230487
         
硕  士  学  位  论  文
         
面向个性化定制的订单管理系统研究与设计
         
Research and Design of the Order Management
SystemsBased on the Customization
         
任思轶
         
指导教师：董槐林   
         
专业名称：工程硕士(软件工程)















         





         
         
另外，该学位论文为(                  )课题(组)的研究成果
，获得(                    )课题(组)经费或实验室的资助，在(
          )实验室完成。(请在以上括号内填写课题或课题组负责人或
实验室名称，未有此项声明内容的，可以不作特别声明。)
         
         
         
声明人(签名)：
         
         














         







         
         
本学位论文属于：
         
         
(     )1.经厦门大学保密委员会审查核定的保密学位论文，于
年 月 日解密，解密后适用上述授权。
         
         
(     )2.不保密，适用上述授权。
         





         
         
         
声明人(签名)：
         
         














         
         




































         
         
     With the constant improvement of productivity and efficiency, the market
conditions have shifted from a seller's market to a buyer's market, and the
contradiction between the demands of customers and the mass production is
becoming increasingly conspicuous. In order to accommodate to the new market
circumstances and satisfy the individuating demands of customers, more and
more enterprises determine their purchasing, producing, inventory and other
business chains on customer orders. So, the order management systems based
on the customization is the basis of meeting client’s individual demand.
    Though accurately analyzing customer demand conditions, investigating the
purchase frequency ,volume, commodity groups and other information of different
customers, and determining procurement, production and inventory planning on
this information, the order processing system based on the customization can be
used to integrates series enterprise activities of order delivery, approval, order
tracking, inventory management and so on., and ultimately improve business
efficiency and effectiveness of procurement, achieve rapid response to customer
needs, avoid order errors caused by negligence, delay and other factors.
    By analysis of enterprise order management system based on the
customization, this design can help enterprise respond to market demand in the
form of orders, product and operate to better meet market demand, achieve
order-centric business model, improve customer satisfaction, increase customer
loyalty, and ultimately improve business efficiency.
    Enterprise order management system based on the customization includes
requirements analysis, system design and system testing. Making use of
ASP.NET technology, selecting C# as the front end interface coded and SQL
Server 2008 serves as the back end DBMS, and employing three-level
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